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Prof. Raymond Hodgson, Sheila Kitzinger, Dr 
Tim Lobstein, Gabrielle Palmer, Dr. Peter Poore, 
Dr. Andrew Porter, Mary Renfrew, Magda 
Sachs, Dr. Penny Stanway, Dr. Tony Waterston, 
Kevin Watkins, Dr. A.F. Williams, Dr Pam 
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Lisa Woodburn.

Area contacts

The following served as area contacts during 
the year:

Aileen Banks, Hannah Bird, Sharon Breward, 
Marianne Cowpe, Belinda Cox,
Dh. Dharmavandana, Anne Dowden, Maria 
Dowden, Maggie Ellis, Sally Etheridge, 
Barbara Gleave, Patricia Hamilton, Caroline 
Hind, Joanna Hindley, Jenifer Inman, Vicky 
Islam, Liz Lawrence, Steven Lee, Kristie Legg,  
Sue Malpass, Adele McGarry-Watson, 
Julie McRae, Annette Ogilvie-Forbes, Mary 
Paterson, Jan Price, Jane Putsey, Jacqueline 
Quick, Catherine Reading, Carl Richards, 
Jenny Richardson, Magda Sachs, Sarah 
Saunby, Harriet Smith, Sarah Squires, Jane 
Tapp, Frankie Taylor, Mary Tones, Liz Urwin, 
Bernadette Walker, Janette Westman, Patricia 
Wise.

We would like to express our appreciation to 
all our Area Contacts.

Lisa Woodburn and Sarah 
Hansen produced the 
breastfeeding calendar for 
the IBFAN network. This is 
a major fundraiser for Baby 
Milk Action and provides 
a corporate-free alternative 
for health centres and 
elsewhere.
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Who sets the rules?

In 2011 Baby Milk Action, 
together with the World Cancer 
Research Fund, Corporate 
Accountability International 
and Centre for Science in the 
Public Interest (Canada), kick-
started the formation of a new 
coalition of non-governmental 
organisations (NGOs) called 
the Conflict of Interest Coalition. 
The Coalition's Statement of Concern, (right) 
prepared for the UN General Assembly on 
the Control of Non-Communicable Diseases, 
was very quickly endorsed by 161 national 
and global networks representing over 2,000 
NGOs, including four UK Royal Colleges. 
The one fundamental on which all the 
endorsers agree - one that has underscored 
the work of the International Baby Food 
Action Network for decades - is the need 
for an effective firewall to prevent the undue 
influence of private commercial entities (and 
bodies that represent them) in policy and 
strategy development. 

Since 2011, the COI Coalition has helped 
draw attention to conflicts of interest in 
conferences, media and international fora, 
including, and perhaps most importantly, 
at the World Health Assembly. WHO is 
undergoing a major Reform Process and 
is looking at many different aspects of its 
work, its funding, the terminology it uses, its 
relations with 'Non State Actors' including 
how and when WHO should interact with 
the Private Sector, Public Interest NGOs 
(PINGOs) and Business Interest NGOs 
(BINGOs). 

Facing financial cutbacks WHO is under 
increasing pressure to accept Private Sector 
funding, especially for its NCD work. At 

the same time, it is aware of - and 
Member States are stressing again 
and again - the need to protect 
WHO’s ‘norms and standards’ 
setting processes. A Resolution 
passed in May 2012 (WHA 65.6) 
calls for specific conflicts of interest 
safeguards for policy development 
and implementation of nutrition 
programmes. This should apply not 
just at country level but also in Public 

Private Partnerships and global alliances such 
as the Scaling Up Nutrition Initiative and 
the Global Alliance for Improved Nutrition 
(GAIN), both of which are now focusing on 
infant and young child nutrition and have 
serious conflicts of interest at a core level.

Whether this will lead to the development 
and implementation of a coherent and 
effective policy remains to be seen. 

The COI Coalition statement was also 
useful at the World Conference on Social 
Determinants of Health in Rio de Janeiro 
in October. Although the declaration was 
disappointing for failing to include many 
of the proposals of WHO's own expert 
Commission, it did include wording on 
'safeguarding against conflict of interests' 
where 'collaboration' and 'participation' with 
the private sector were mentioned. 

Baby Milk Action set out its own 
recommendations in an article published in 
the UN System Standing Committee on 
Nutrition journal in January, which we gave 
the clear title: Governments Should Govern - 
Corporations should Follow the Rules.

Cover: Sometimes all that stands between the rampant 
profiteering of the baby food industry are campaigners 
prepared to take on the Nestlé Monster and its 
colleagues - scene from the final annual demonstration 
at Nestlé (UK) HQ in Croydon in May prior to Nestlé 
relocating to Gatwick..

Charts are based on draft figures.
Full accounts will be available
at the AGM & on request.

Baby Milk Action, 34 Trumpington Street,
Cambridge, CB2 1QY.
Tel: (01223) 464420   Fax: (01223) 464417
Email:   info@babymilkaction.org
Website: www.babymilkaction.org

Baby Milk Action income

October 2011 - September 2012
Baby Milk Action takes no commercial funding

Total income = £118,011

1. Grants & project income 51%
2. Membership   14%
3. Publications and merchandise 14%
4. Donations   19%
5. Other income     2%

Baby Milk Action expenditure

October 2011 - September 2012

Total expenditure = £108,211
1  Projects, campaigns, publications
    and merchandise             .      56%
2  Membership support and
     administration                       23%
3  Overheads                            21%

Net Gain: £ 9,800
Reserves: £13,747

Finances
Baby Milk Action's work this year has been 
funded by grants from the A Team, S.E Franklin 
Deceased Charity, Network for Social Change, 
OXFAM, Save the Children and SCIAF.  
  
We are grateful to all our supporters who 
are essential to our effectiveness. Our Office 
Manager and volunteers in Cambridge (special 
thanks to Lisa Woodburn) provide materials, 
merchandise for stalls and process orders. 
Membership, merchandise and donations now 
make up over half of our income, which the 
economic downturn has much reduced. Cuts 
in expenditure have had to be made across all 
areas, including staff hours. 
  

Expenditure

Baby Milk Action supports 
IBFAN’s principles: 

• the right of infants everywhere to the 
   highest level of health,

• the right of families to enough 
   nutritious food,

• the right of women to informed choices 
  about infant feeding,

• the right of women to full support for 
  successful breastfeeding and for sound infant 
  feeding practices,

• the right of all people to health   
  services which meet basic needs,

• the right of health workers and 
  consumers to health care systems which are 
  free from commercial pressure,

• the right of people to organise in 
  international solidarity to secure changes 
  which protect and promote basic health, and 
  ethical behaviour of the baby food industry.



●  We produce the Campaign 
for Ethical Marketing action 
sheets, exposing marketing 
malpractice around the world and 
ran campaigns supporting partners 
in Armenia and the Philippines as 
they tackled malpractice. 

●  As a direct result of our 
campaigns, Danone promised in 
May to stop distributing materials 
intended for parents in the health 
care system everywhere in the 
world. Welcome, but it should not 
have been doing this in the first 
place - and has a lot more to sort 
out if it is to escape a consumer 
boycott. 

●  In September we won an 
important case in the UK at the 
Advertising Standards Authority 
(ASA) against advertising by 
Pfizer/Wyeth for SMA formula, 

which had been headlined 
"What's the best milk after Kate's?" 
The ASA ruled the answer is not 
SMA formula. Unfortunately there 
are no fines and no requirement 
to print corrections under the ASA 
voluntary system. We have been 
encouraging Trading Standards 
to take legal action over this and 
other cases. Nestlé has since 
completed its takeover of Pfizer/
Wyeth and we are calling on it to 
respect this and other rulings.

●  We coordinate the Baby 
Feeding Law Group monitoring 
project and website, where the 
public can report cases to us. We 
raise cases with the companies 
and enforcement authorities. In 
January we released the second 
module in our online monitoring 
training course.

●  Members are extremely 
important for spreading the word 
about our work and supporting 
our campaign. Over half of our 
income comes from membership, 
donations and merchandise 
sales. We launched a new 
range of t-shirts with the Fight the 
Nestlé Monster logo (see cover).

●  In April we sent our 
supporters in the UK and 86 

countries electronic and hard 
copies of Update newsletter. 
The website is regularly updated 
and received over 700,000 
visitors in the course of the year. 
We are also on Facebook and 
Twitter.

●  Our popular Infant Formula 
Explained DVD was licensed for 
use by more health facilities in 
the UK and elsewhere.

Baby Milk Action aims to save infant lives 
and to end the avoidable suffering caused 

by inappropriate infant feeding. 

We work within the global network, IBFAN, 
to strengthen independent, transparent 
and effective controls on the marketing 

of the baby feeding industry worldwide, 
using the International Code of Marketing of 

Breastmilk Substitutes and subsequent, relevant 
Resolutions of the World Health Assembly 

as a baseline. Good breastfeeding practices 
top the list of interventions to reduce under-
5 mortality and could save more lives than 

other key preventive measures such as 
immunisation, safe water and sanitation.

●  As a founder member of the 
Conflict of Interest Coalition 
(COI) we raised awareness of 
the need to safeguard health 
policy setting from commercial 
interests. We were invited 
to speak on COI and infant 
feeding by the Global Alliance 
for Policy on Alcohol (GAPA) 
in Bangkok in February, by the 
World Public Health Nutrition 
Association in Brazil in May 
and by the Centre for Science 
in the Public Interest in Canada 
in October. 

●  We are the Secretariat 
of the 23 Member UK Baby 
Feeding Law Group (BFLG) 
which includes the Royal 
Colleges of Midwives, 
Nursing and Paediatrics, the 
Community Practitioners and 
Health Visitors' Association, 
NCT and UNISON. .

●  We are a Trustee of Sustain, 
and member of the Children's 
Food Bill, the UK Consortium 
on AIDS and the UK Food 
Group.

●  We are member of 
IBFAN (the 
International 
Baby Food 
Action 
Network) which 
has more than 
200 groups 
in over 100 
countries. We 

are responsible for company 
campaigns and Code 
advocacy in Europe. Our 
Policy Director is one of 5 
members of IBFAN's Global 
Council. 

●  IBFAN produced a DVD 
and youtube film on its work 

(screenshots right).

●  Members and supporters 
were essential in raising 
awareness of the importance 
of protecting optimal infant 
and young child health. Area 
contacts and staff held stalls 
and workshops at events in the 
UK including the Association 
of Breastfeeding Mothers, 
Baby Friendly Initiative and 
the Ulverston Breastfeeding 
Festival. 

●  We coordinate the 
international boycott of Nestlé, 
the company responsible for 
more aggressive baby food 
promotion than any other. We 
also monitor other companies 
such as Danone.

●  Our annual demonstrations 
at Nestlé (UK) HQ in Croydon 
in May featured the Nestlé 
monster (cover). We promoted 
International Nestlé-Free 
Week at the end of October, 
launching an iPhone app for 
promoting the boycott (right). 
We updated the Nestlé boycott 
product list card in September 
ready for the 2012 week.

●  We raised concerns about 
Nestlé's baby milk marketing 
at Nestlé's AGM in April in 
Lausanne, including the Indian 
Government's position that 
targeting of health workers 
breaks its laws. Nestlé 
Chairman responded: "It is not 

for Baby Milk Action to tell me 
what to do" and then showed 
a prepared film boasting of 
Nestlé training of health workers 
- including in India. No shame!

●  We continued to pursue 
cases against Nestlé under 
the UN Global Compact and 
to expose the ineffectiveness 
of this voluntary scheme. We 
asked the UN Secretary General 
to investigate why even the 
actions that could be taken 
against Nestlé had not been 
taken. In November our article 
Governments Should Govern - 
Corporations Should Follow the 
Rules was published by in the 
UN journal SCN News.

●  We decided to take direct 
action to enforce the marketing 
requirements when we learned 
that Pfizer/Wyeth was planning 
to tour UK shopping centres 
with the SMA Baby Know How 
roadshow in June and July to 
launch new formula packaging. 
Email campaigns were sufficient 
to persuade shopping centres to 
pull out, though demonstrations 
were planned. The events were 
cancelled before they began. 
In May we had launched 
a campaign No Promotion 
- Cheaper Formula, as a 
reminder that it is people who 
buy formula that fund company 
promotional activities.

2011    BABY MILK ACTION    2012
Raising Awareness

IBFAN

Code Advocacy

●  Baby Milk Action works 
to ensure that the International 
Code and resolutions are 
safeguarded in UK, EU and 
United Nations policy setting. 
We have a lead role in the 
coordination of NGO advocacy 
and are the Secretariat of the 
Baby Feeding Law Group that 
works to strengthen EU and UK 
legislation, specifically on health 
claims and the review of the 
EU Framework Directive called 
PARNUTS.

●  We continued to represent 
IBFAN on the European 
Commission's controversial  
Platform for Action on Diet, 
Physical Activity and Health. 
This encourages voluntary 
commitments by industry and 
others. We highlighted the 
need for the EU to follow WHA 
Resolutions, the importance of 
independent monitoring and the 
risks of corporate sponsorship 
of education. An evaluation of 
the Platform found no concrete 
impact from the voluntary 
approach after 7 years! 

●  We represented IBFAN 
as part of the Consumers 
International team at WHO's 
Executive Board meeting and 
Assembly in January and May. 
A strong Resolution tackling 
conflicts of interest and nutrition 
targets also called on WHO 
to develop guidelines on the 
marketing of baby foods. 
We responded to numerous 
consultations on WHO Reform, 
Non-Communicable Diseases 
and on WHO's Targets for 
Maternal, Infant and Young 
Child Nutrition.

 ●  We attended the 
UN Codex Alimentarius 
Commission meeting in 
Germany in November, 
blocking the attempts of 
companies and the Global 
Alliance for Improved Nutrition  
to legitimise promotional claims.

●  We continued to highlight 
concerns about the Scaling 
Up Nutrition initiative and the 
involvement of businesses in its 
policy setting. 

●  In November and March 
we took part in European Food 
Safety Authority consultations, 
helping to strengthen its conflicts 
of interest rules. 

●  With IBFAN's Geneva 
office, GIFA, we coordinated 
advocacy to strengthen the 
Children's Rights and Business 
Principles Initiative. While 
problems remain, several 
changes were made, not least 
that companies should comply 
with WHA instruments. 

●  With Dr Arun Gupta, 
Coordinator of IBFAN Asia, 
we garnered UNICEF support 
for IBFAN's first World 
Breastfeeding Conference. Dr 
Gupta also met the CEO of 
FTSE regarding shortcomings 
with the FTSE4Good ethical 
investment index.

●  We attended IBFAN's 
Complementary Feeding 
meeting in Thailand in 
November and in February 
briefed the Thai Government 
about infant feeding legislation. 

Monitoring and Reporting

Networking

Publishing and Marketing

www.babymilkaction.org
www.babyfeedinglawgroup.org.uk

coicoalition.blogspot.co.uk
www.nestlecritics.org

We produced the 2013 IBFAN Calendar.

The MyMeter iPhone 
app is a fun way to 
raise the boycott - 
it emits clicks that 

become more insistent 
as you approach a 
Nestlé product (or 
other item of your 

choosing - it is under 
your control), then 
sounds an alarm as 

you reach it. Having 
detected a Nestlé 

product, you can hand 
over one of our cards 

explaining Nestlé is the 
target of a boycott for 
its marketing practices

Knowing UK authorities only act after the 
event, if at all, we took direct action to 

stop the Pfizer/Wyeth SMA Baby Know How 
roadshow. As the yourroadshow.com website 

(above) explains, in Ireland a specially 
adapted bus with a mini cinema and bottle 
preparation and nutrition advice centre has 
been on tour since April. In September we 

were invited to Ireland to provide advice on 
defending the marketing requirements

Shots 
from IBFAN's new 
film explaining 
what we do 
and why we do 
it. We worked 

particularly closely during the year with Dr 
Gupta, Coordinator of IBFAN Asia, as he put 
things in place for the World Breastfeeding 
Conference held later in India.

Shots 
from IBFAN's new 
film explaining 
what we do 
and why we do 
it. We worked 


